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- a process of creating value to consumers

- encompasses all things that consumers know, feel, and
experience about your business in its entirety

What is 

branding?





popular types of brands 

and what they stand for

Product brand

This is built on the experience that one has with a specific 
product. Think of Nike, Sony, Apple, Rolex.



Retail brand

This brand is built on a mixture of products and  service 
experience. Think of Jollibee, Mang Inasal, or Goldilocks.





organizations

hospitality and tourism 

educational institutions

museums and cultural attractions

entertainment venues and stadiums

nonprofits and charities

local government agencies





“The Internet is not a substitute 
for the library, but a search tool to 
be used in addition to traditional 
sources in the library.”

Joyce B. Radcliff



Steps involved in brand building

Define your brand.

When defining your library brand, you should create a 
checklist of its core strengths. Look at the skills and expertise 

that you possess especially those which stand out. 



Differentiate and position your brand.

To differentiate your brand, you have to create a unique 
advantage in the mind of consumers not merely getting attention 

by brand building colors or logos or other superficial elements. 
Once you come up with a unique value proposition, use a good 
branding strategy to position your brand in a way that will help 
consumers see and appreciate the greater value of your brand 

over competing ones in the market.



Build and expose your brand.

To build your personal brand, you have to keep reinforcing 
your values and skills by taking up new roles and 

assignments that will give you more exposure.  
Alternatively, you can use promotional channels, blogs, 

forums, and social media (Instagram, Twitter and Facebook) 
to create a voice for your personal or business brand.





It is important to give your brand an identity. Let consumers 
see and experience the personality of your brand in its 

entirety. Look at your brand as something that a consumer 
wants to identify with pretty much as they would with their 

favorite cars, cellphones, or computers.

Personalize your brand.



Review your brand.

Your brand is not static; it will go through a range of motions 
in its lifetime. Depending on your brand strategies, your 

brand will either grow in strength, or remain dormant, or 
recede with time. In the brand cycle, new events, changes, 

and circumstances bring challenges and opportunities to 
enhance the value of your brand or re-establish it. 



What is your 
brand?



Leader

Interactive

Branded

Responsive

Affiliated

Reflective

Youthful©
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The term "accommodation" is used in the sense
of settlement of divisive issues and conflicts where only 
a minimal consensus exists.

politics of 

accommodation



Because the library is uniquely suited to the 
development of critical thinking skills, librarians 
must accept responsibility for a leadership role in 
their promotion. 

leadership



With the emphasis on critical thinking skills and more in
depth understanding of how to develop these skills, librarians 
should begin acting as teachers. 

critical thinking



The library is the logical laboratory for learning information 
comprehension and evaluation skills, and the librarian is the 
logical coordinator, instructor, and advocate of these skills.



Librarians need to encourage teachers to include 
assignments which develop critical thinking skills in their
courses. Librarians can play a more active role in the 
development, teaching, and evaluation of lessons that
develop critical skills. 

collaborati

on



student 

involvement

Empower students to help plan, organize, and appraise 
library-related activities. Young people can come up 
with creative and relevant activities that support 
library services.



In this approach, students are encouraged to form 
questions and use the library as a laboratory to find 
answers and raise still more questions. 

free inquiry method



The library is more suited 
to accommodating 

this more flexible type of learning
than the classroom. 

In the library, students can work
at their own pace and pursue 

their own interests 
with a variety 

of types of materials. 



The role of the school librarian is a significant one in the 
development of these trends. The role can no longer be 

reactive or even proactive but instead must be interactive.



Standards are subscribed to by most industries and also by 
academic institutions since compliance with standards is 
clearly equivalent to prestige. Extending the argument further, 
if institutions are prestigious, then they attract more clients.

adherence to standards



In pursuit of accreditation, library is a key area for 
evaluation.  Accreditors of this area look at the 
library holdings, audio visual aids and other 
equipment or technologies that support the school’s 
academic programs.

accreditation



Libraries may use standards for benchmarking so as 
to improve their services or use standards in 
justifying acquisitions or activities and projects.

benchmarking



Academic libraries are dependent on the academic
institution of which they are part. They plan activities 
in congruence with the plans of the academe.

consistenc

y



A clear brand strategy provides the clarity that your 
staff and clients need to be successful. It tells them 

how to act, how to perform beyond 
the minimum requirements, and 

how to meet the organization’s goals.

in a 

nutshell
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